


The brand: in decline

SOOTHING RELIEF

—

soothing & cleansing wipes
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CLINICALLY TESTED
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The big problem:
shame and ignorance

* Piles are very common - 1 in 2 Brits will get
them at some point in their life

e But there was a huge taboo around all things
bottom-related, including piles

* 52% of frequent sufferers didn’t treat the
problem at all - they would rather not be able
to sit down than face the embarrassment
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The opportunity: smash the taboo

Clinical Terrifying Retired Couples
Laughing

Revodutionary remedy for hacmorrhoids
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But the brand wasn’t an obvious taboo-smasher...

At a party Anusol is the one that
doesn’t have another drink

because they're going to work
tomorrow.

Judy Kelly @mrsjudykelly - Oct 28, 2013
Thanks for choosing a name for your product that guarantees customers
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will suffer a total loss of dignity. #Anusol
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Pushing boundaries with the brand insight

ﬁ Meil Clements

__________ Like ice cream on very sore tonsills!
Reviewed in the United Kingdom on 28 August 2017

Verified Purchase

Wow, this is the anal equivilant to ice cream on very sore tonsills. Seriously, when you've got what feels like a hot,
itchy marble attached to your sphincter, the euphoric relief is like a cold lager on on a hot summers day. You'd
happily sell your soul to the devil for a squirt of this heavenly cream when you know the instant relief it brings.
Sitting down is no longer a ten minute affair to find the point of least discomfort and life returns to near normality.
| know this isn't the most pleasant subject, but | highly recommend the use of the tube applicator to apply the
cream internally, because this offers much longer term relief and less chance of these evil bum grapes returning.
Get some now. You won't regret it.

60 people found this helpful
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https://www.youtube.com/watch?v=UGCztBOIOUI

Hitting all the key points

CATEGORY BREAKING CREATIVE
» Cheeky visuals, serious purpose

EXPLAINS the symptoms of piles

NORMALISES the issue

* message that 1in 2 people will get them
« Everyday language like “bums”

* Gently comical music

* Friendly typeface

* Miriam Margolyes VO

PRESENTS Anusol as the solution
* superiority claim.
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Pushing boundaries with the research

Instead of the typical pre-test,
we used facial coding, which
tracks people’s facial
expressions to understand
emotional responses without
rational processing - i.e. the
taboo - getting in the way.

Our campaign beat the
category norm on every single
metric.
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Taking risks with our media

To normalise piles, we needed to tackle the
taboo in mass media

Counter-intuitively, given our modest budget,
we invested in high attention and shared
experience programming, reaching people at
their most engaged.
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People loved and talked about the campaign

Jackie Kane @JackieKane - Aug 8, 2018 liv @livilicious - Sep 24, 2018 . e .
Q Liking the cheeky new #Anusol advert, hohoho Anusel is so funny 0 rainy ¥ daysi @Rainy_Daysi - Aug 8, 2018

We just roared with laughter at that #anusol advert showing a pink
balloon knot & & & #sowrong
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| love that the #anusol advert shows an actual balloon Laughing at the new #anusol advert & ] )
funny. b Twisted by design @doodibug10 - Sep 27, 2018
o~ : > Sy I like the new Anusol advert.
Steve... @FixatedOn - Aug 7, 2018 0 Twr-.:u:;:s(:l ko 05 0 200
ﬁ | love that the #anusol advert shows an actual balloon Stloknottedbaloon 0y ' Geoff Scott @ WY EE @Geoffscott55 - Apr 8, 2019
funny. Anybody else chuckle at the anusol advert?
= ist me then?
Mikes Smelt @maccasmally - Apr B 2019
' Loving the new anusol advert showing a balleon knot @fizryknl 1E"T' {i?}tEFF‘_.I'EfC'I : Aug 3' 2018
: v : & & & thenewanusol advert @& &8 &2
®, (o v, .
Selby mkhize @ThislsSelby - Apr 2 NeeHalfPintATHOME @weehalfpintt - Apr 6, 2019
This Anusol advert though. & & it - e a0h ) Trl1at Anusol advert with the balloon tie E s
= i - Replying to @Smamfals 9. Tl L/
5 tracy zerk @TracyZerk - Sep 3, 2018 [ | did & double take and then pissed myself laughing .
% Replying to @davidwalliams and @anusol o1 11 iy Kirk @tackmethen - Aug 20, 2018 B
Best ad.ever. | would defo buy this arse juice Only just clocked that #Anusol ad!! &2 Wicked use of the balloon knot!!
5 Sam @Smamifa?s - Aug 5, 2018 &3 #SavingPoundstretcher
‘ Ididtoo! & I D * " o 1 .
- b Lt
abcdefghoe Ml @ayeshaahx Q 1 ] 1 v
Anyone seen the Anusol ad lately looocooooooocoo000000000000I PeaBea™ @PeaBea2? - Sep 5, 2018 o

& Anusol are using a balloon knot as a graphic in their TV advert &

-
t‘j Maisie Lou Bogan #HopeDiesLast @SooleyBong - May 7, 2018 W
That anusol one & &2 &
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They noticed that piles had gone prime time

HGcEo=Gc @geo_geo_geo1971 - Sep 17, 2018 Mark McCarthy @MarkMcCarthy&1 - Aug 1, 2018 W
WELL THANKS A MILLION @ITV. SAT HERE EATING MY TEA WA’ Since when did thE'jl' advertise Anusol on the letiy? Just sta rting my tea
@emmerdale AND WHATS THE FIRST AD? ANUSOL @ & @ % too! @S

~ - s o+

(((A J Newman))) @Younglskander - Oct 5, 2018

i Steve B @5te
@' Did | hear that right? They advertised anusol in GBBO: An Extra Slice?

Ally Ross
28 Aug 2018, 122

Piers interrup
— - i | e
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- ke Supply and demand
@ Stay. At. Home. @creativeblock_ - Oct 5, 2018

v #gmb
AnuSol or Anus ‘ole? #extraslice SR —— IHCIDENTALI..T. can someone advlert.s for Anusol Suppositories
S adi advaa ik CORNS il pleasn.a Explgln.why Good ‘ un‘lfll Piers Morgan went on
close up of the bit you tieona Morning Britain's commercial holiday?Supply and demand,
Lee Woods @ _leewoods123 - Sep 25, 2018 ARSEHOLE AS | EAT NUTTY FI  breaks weren't bombarded by people.
ﬁ Replying to @Meeshlcfe

clownfist @clownfist - Aug 5, 2018 MethleyLad S6-+8 @MarkSpark69 - Apr 14, 2019 v
Nice half time Anusol advert #LEESTO #AnuSol in the ads during @SundayBrunchC4, now that is poor product

e =5 placement. #SundayBrunch Do | really want intimate issues over my

: o breakfast cereal #NO Let's not do Anal on Sunday Morning please!
Kirsty @Kirstylnman - Aug 24, 2018

When you're eating whilst watching TV and the Anusol advert comes
on...

Phil "furloughed now" Fandango
Alan Willis @biddendencowboy - Apr 7, 2019 r @twitchingphi
@ITV Enjoying @lisafaulkner1 and @JohnTorodel on their cooking show.

v < Replying to @CosyandMonty

Not too certain about the ads during the break. Anusol??7777? mcah

#allinthetiming LOL. No. Literally just seen an ad for Anusol on channel 4.
O 1 1 W) a, | was stunned.
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They really loved the balloon knot...

macgooner Samcni282 . Sep 18, 201 Auntie Pagg @iumtioPegQ - Sep-B, 2018
It's Spm and Anusel are pushing the advertising boundaries here! Piuddy e | taie Ehitr Baicunck ackeirt 1t mirk
Blimay! #isonlyabaliaon

Podge and Rodge Official @O0fhcalPandh - Aug 21, 2018
W oniy me hobe looked like the balleon * ir the Anusel TV ad instead of
battered rusiy bucket! #MeHole

e - Reyhana Roberts @revhanaroberts - Aug 1, 2018 w ?
I otk mvwe, ' |I:|\'II'Ig U vy Anvugal adwert on the tele shalcanknot L P
H H ‘;.ﬁ Dl | rndilly ot Sk SOrveLhend nidembdang § Dalloos kol on U Aol pdes
weat adve'l BRI Sy

! Dominic McSwaenay @domnoval3TE - Oct &, 2018
@ @EasyThereSport laving the balloon Knot AMALGgy on the new Anusol
advert!ll Top class,

Jahn Maltman & ahabland - fug B 2008 ¥
Kayts Hayte © 110l Tea-tame TV & SAnusc] run an advert with best metaphor possioles!! &
Bruged 3008 @ The DRt i proeess. Just nesd to aid For Steph’ 3t the E‘-uﬁ : .
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They even noticed our voiceover artist

ohchrissavidga @ohchrissavidge - Aug 21, 2018 e ¥ . .

Wiriam Margolyes stretching her brand by doing voice over work for Rich Gordon Music Co @rgmusicom - Apr 31 2019

Cadbury's Caramel AND Anusol within my lifetime @Miriammargolyes doing the narration for Anusol ads is now the best
; ' thing on tv. "Wicked child!"

-~

- Q‘J |T|

“* Ho Ho Ho Malone \ @MattMaloneMD - Aug 21, 2018
| love that Miriam Margolyes is the new voice of Anusol.

joel @joelhuds - Aug 2, 2018

e Why do | find Miriam Margoyles doing the voiceover for the Anusol
advert so funny %)

JenJenA @jennyangliss - Aug 23,

Who is the voice of #Anusol? She manages to sound perky and positive
while talking about piles. Respect.

~

O 1 1 »as Atheist/Sceptic #Stayhome #StaySafe #StopBr... - Aug 23, 2018
' Did | just hear Miriam Margolyes do an Anusol advert, or am |
) _ ' hallucinating? #C4News @Channel4
Ken Wilson @KenWilson84 - Apr 9, 2019
9 God bless Miriam Margolyse, voicing a commercial for Anusol!
Q €l Q =
@ Sue Rose @Rosebudlia - Aug 5, 2018 v
Is #MiriamMargolyes the official voice of #Anusol?
Or as | thought it was pronounced when | was younger, anus ‘ole.
@
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Two unofficial comedian ambassadors joined in

David Walliams & @davidwalllams - Sep 2 L Josh Weller &
é' Hi Guys. | really want to recommend this great cream to you all & | am not just @jeshwaller
3 saying it because thay ane paying me. @anusol #bottom #bum #rearand

#backdoor #arsejuice #Ad The most rewarding part of my job is when I'm paid to
promote a product | already use and genuinely believe in.
There is a social stigma around this but I'm using my
voice, my positive energy, and my anus, to speak out.
What's your favourite thing to do with your Anusol?

345 PM - May 23, 2018 - Twitter Web Client
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We grew the category while competitors declined, and the
campaign is an international success

+ Net Sales
+ Market Share
+ Recruitment
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Tackling the taboo: people are now buying Anusol with their
supermarket shop
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The bottom line

» Healthcare is low-interest and high-
regulation. But low-interest can just mean
taboo. High regulation can just mean
creativity has to work harder. If you capture
people’s interest, you can get a
disproportionate impact for your spend.

* Traditional market leaders can adopt
challenger thinking - being a challenger is
about attitude not scale or history

* Boldinsight and work can take on even the
most profound taboo
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