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Adopt a bolder
approach to
marketing yourself

this new year

s we head into a new
year with all the chang-
esand uncertainties that

2016 brought never hasitbeen more
important for marketers to be bold
and lead by example.

Apart from all the changing politi-
cal, economic and cultural dynam-
icsacross the world, there have been
significant advances in market-
ing science, from access to big data,
the development of programmatic
advertising to the open democracy
of social media.

Trustin business, brandsand insti-
tutionsisalsoatan all-timelow, with
organisations being challenged to
have a social purpose at the centre
of their activities and not simplyas a
PR exercise.

The Marketing Society has a vision
of building a world-leading market-
ing community in Scotland by being
bolder marketing leaders.

A sense of community is central to
thisvision, with marketersacrossall
sectors and at all levels recognising
the importance of working together
and learning from each other.

It’'s about Scottish-based clients
working with Scottish based agen-
cies—thepublicsectorlearning from
the private sector, academics engag-
ingwithindustry, graduates connect-
ing with employers.

In 2016 we launched our Manifes-
to for Marketing Leadership, which
detailed the key priorities for success-
ful marketingleaders.

Let's give our
school pU]]JJﬂS
a global
perspective
on learning

Open young people’s
eyes to the world, writes
Emma Gardner

Marketers who lead by example

are best placed to negotiate an
ever-changing business world,

advises Graeme Atha

1) To create a shared vision on how
tobuild a successful and sustainable
future for their organisation;

2) To engage and inspire their
organisations to be customer led;

3) To deliver clear, effective and
measurable plans.

Wehavebuiltoureventprogramme
around theserequirements, fromour
Star Awards which recognise and
reward the brightest talent and the
most inspiring work, to Digital Day,
with a focus on what is coming next
andhowweneed toprepareand plan.

With our Inspiring Minds pro-
gramme we look at five key areas of
bestpractice: Inspiring Briefs, Inspir-
ing Planning, Inspiring Creativity,
Inspiring Resultsand Inspiring Pres-
entations

The Industry Insights events pro-
vide our members with the oppor-
tunities to gain insights into differ-
ent sectors, organisations and disci-
plines.

We believe that leadership skills
are required at all levels in market-
ing, notjustin the seniorroles.

Talent Exchange is an initiative
whereby leading member organisa-

ympathy is often our first
S reaction to the incessant

news cycles and social
media feeds of women, men and
children fleeing from war,droughtor
flood and making difficult journeys
through treacherous conditions. In
the current global political climate,
itis all too easy to want to turn away
fromtheworld andfocusonlyonour-
selves.

However, we have a long tradition
inScotland of engagingasglobal citi-
zens and of welcoming anyone seek-
ing a safe place to call home, and we
are proud of our long-standing links
with countries and communities
around the world.

David Livingstone, one of our most
famous global citizens, recognised
that sympathy is not enough, and

tions offer to provide valuable expe-
riencetomembers from other mem-
ber organisations.

FutureLeadersisanew programme
designed to develop the leadership
skills of rising talent in our industry.

Oneimportantareawherewehope
tomakearealdifferenceisin promot-
ing gender equality in the marketing
sector.

The Mind The Gap research we
conducted in 2016 demonstrated
that whilst there remains many are-
as of inequality there is also a def-
inite enthusiasm to tackle them.
Our Inspiring Women initiative has
a wide of range of plans to address
these issues, from publishing suc-
cessful case studies on gender equal-
ity to providing strong female men-
tors and inspiring women speakers,
aswell as ensuring a gender balance
acrossall of our eventsand activities.

The Star Awards remain our most
important platform to demonstrate
bolder marketing leadership.

We have five Star categories where
werecognise and reward greatwork
and outstanding marketing talent.
Development Stars, Strategic Stars,

when action isneeded, we must take
it.

At the heart of the school curricu-
lum, Curriculum for Excellence, is a
commitmenttoimprovestudentpar-
ticipation to develop the four capaci-
ties: successful learners, confident
individuals, responsible citizensand
effective contributors.

Global citizenship education,
through a variety of participatory
learning and teaching methodolo-
gies such as role play or structured
discussion and debate (which are
established methodsand notunique
to global citizenship) can promote
pupil participation in school life and
develop the four capacities.

Curriculum for Excellence provides
many opportunities toembed global
issues within everyday learning and

Communications Stars, Sector Stars
and Champion Stars.

TheDevelopment Starsrange from
Star School and Star Marketing and
Creative Student Awards to Rising
Creative, Agency and Marketing
Stars.

Strategic Stars range from Brand
Development and Marketing Plan-
ning to International Marketing and
Marketing in Society

The Communication category cov-

teaching, rather thanregarding them
as a separate topic. The entitlement
forall pupilsto Learning for Sustain-
ability, whichincorporates global cit-
izenship as well as outdoor learning
and education for sustainable devel-
opment, offers teachersan umbrella
under which to bring together oth-
er strands of the curriculum while
developing the knowledge and skills
to take meaningful action on global
issues.

Global citizenship, withits particu-
larfocus onsocial justiceissues, con-
nects schools with the real world,
encouragingdebatearound inequali-
ty, poverty, climatejustice, food secu-
rityand therefugee crisis,and explor-
ing global responses to these issues
such as the Paris climate agreement
and theUN Sustainable Development

ers all disciplines and media chan-
nels, from Advertising to Design and
PR to Brand Experience.

The Sector Awards range from
Financial and Professional Services
to Food and Drink, Retail, Tech and
Public Sector, Tourism, Leisure and
Sport

The Champions Awards include
Star Agency and Star Marketing
Team of the Year as well as Agency
and Marketing Star of the Year.

Goals. Exploring these global issues
in school can produce big questions,
however, it is important to note that
the aim of global citizenship educa-
tion is not to provide answers, nor
are teachers required to know the
answers. Global citizenship gives
teachersand pupils the skills to criti-
callyengageand explore theseissues,
developing their own opinions and
valuesas theylearn.

The current focus in Scottish edu-
cationon closing theattainmentgap
is already putting teachers under
increasing pressureto focusinonlit-
eracy and numeracy, drilling pupils
toreach assessmentcriteria.

While no-one would argue with
improving the attainment of all
pupils, the focus of global citizenship
onsocial justice aligns both agendas
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In 2016, Carole Graham of Gra-
ham’s The Family Dairy was award-
ed Marketing Star of the Year for the
outstanding worktheir businessand
brandshavedoneinahighly compet-
itive market.

The Scottish Government won
Star Marketing Team of the Year in
recognition of the bold and impor-
tant work they do with many of their
social and health campaigns.

The entry deadline for the Star

while ensuring that children reach
their full potential. It is important to
recognise the contribution that glo-
bal citizenship can make to equity in
education. By integrating different
types of learning - for example peer
learning, collaborative or group
working and critical thinking skills
- children from disadvantaged back-
grounds often thrive and develop a
sense of ownership of their educa-
tion.

Luckily in Scotland, teachers are
well supported todevelop the knowl-
edge and skills to deliver global citi-
zenship. Christian Aid is a member
of IDEAS, a network which brings
together organisations who work at
anational and regional level on glo-
bal citizenship education to provide
teachers with support, training and

Awards is 17 February and not only
do you have to be in it to win it, you
need to demonstrate bolder market-
ingleadership.

Going forward it is the only way to
survive and thrive.
Full details on The Marketing
Society Star Awards can be found on
starawards.marketingsociety.com.
Graeme Athaisa Director of The Mar-
keting Society @graemeatha, @mar-
ketingsocsco

resources, whilealsoenablingaction
and advocating for positive change.

Within the network, which rang-
es from large international NGOs
to small local charities, there are
six Development Education Cen-
tres who provide free professional
development for teachers and have
awealthof resourcesand contactsto
help schools fully embed global citi-
zenship within their delivery of the
curriculum.

Teachers who have taken partin
professional development courses
have seen how transformative these
approaches to teaching and learn-
ing can be for their pupils, and how
motivated and engaged their pupils
have become, not just in their own
learning but with the world outside
the school gates.

/N The Marketing Society Star
Awards at the Corn Exchangein
Edinburgh last June - put yourself
inthe picture this year
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The opportunity is there for
schools to teach literacy and
numeracy through a global lens,
allowing pupils to develop these
basic skills while engaging with
real world issues.

Emma Gardner, Education Coor-
dinator for Christian Aid Scotland
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